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TAMOXXEHHAS 3ALWLUTA NPAB UC

C. AramaromepoBa
MexaHnam 3awmTel npaB NC kak yHKUMS TAMOXEHHBLIX OpraHoB Poccumn

MHEHME CNEUUAJTIUCTA
E. baaxusaH
MHTENNEKT, TBOPYECTBO U COLMAbHAA OTBETCTBEHHOCTb —

OCHOBHBbIE pecypchl pa3sutus Poccun

b. JleoHTbEB
KommeHTapuii k NMosecTtke aHa BOWC B obnactn pazsutug

HAYYHbIE UCCNTEOOBAHUA
O. BugsakuHa

SPPeKTOPHbIA aHaNNU3 NaTEHTHOWN MONUTUKA
TEOPETNYECKNIA acnekT

HALUU UHTEPBbIO

Ha nytn k popymy Expopriority’2011

(MHTEPBbLIO C pykoBoanTenem rnpoekta Expopriority I.11. KanuHnHoM)
NOBbILWWEHWUE KOHKYPEHTOCINOCOBHOCTHU
A. Mokpouocog, 1. KongpartbeB

MHTennekTyanbHas co6CTBEHHOCTb

Kak pakTop GOpMUPOBAHNS LLEHDI
HayKOEeMKOM NpoayKummn

«NC. MpomslwneHHas cobcTBEHHOCTb», N2 11, 2011
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CONEP>XXAHUE HOMEPA

MATEHTOBAHMUWE
A. Anekcenues

Tunonormnsa ownOOK NpKY Nogadve 3asgBok
Ha TOBapHbIX 3Hak B PocnaTteHT

NMEPCNEKTUBHbIE POCCUACKUE PASPAGOTKU

Mudopmauma PocnateHTta

KANEHAAPb COBbITUA

BuyBrand'2011 nogesoanT ntoru: yxxe B AeBAThIA pa3d noapss,

faHHoBep — MockBa: npsamoe coobLueHue
B 061aCTU NPOMBbILLNTEHHbLIX TEXHONOMMIA

Kpyrnbii cTOS NO BONPOCAaM UHTENNEKTYaNbHOM COBCTBEHHOCTH

Bcepoccuiickas koHdepeHums «latenTsl'2011»

3AKOHbI. AJOKYMEHTbI. KOMMEHTAPUA

Ha couckaHue npemun MNpeangenta Poccuiickoin Pepepaumn
B 061acTV HAykKWU U UHHOBALMIA ANS MONOOBIX Y4eHbIX



